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Dr. White is the Class of 1965 Wharton Term Assistant Professor Business and
Public Policy in the Wharton School of Business at the University of Pennsylvania.

Professor White received his Ph.D. in Economics from the University of California,
Berkeley. Prior to joining Wharton, he held faculty appointments at Stanford
University’s Graduate School of Business, and at the University of Chicago’s George
M. Stigler Center for the Study of the Economy and the State (Visiting). He has
served as a senior economist and consultant to the U.S Federal Trade Commission,
and is a Faculty Research Fellow at the National Bureau of Economic Research — the
nation’s premier economic think tank.

Dr. White’s research studies how government policies and regulations affect the
marketplace. His current research centers on energy markets and electricity industry
restructuring, including market design, pricing practices, and consumer demand
behavior. His work appears in leading academic journals, including the Review of
Economic Studies, the RAND Journal of Economics, the Review of Economics and Statistics,
and the Brookings Papers on Economic Activity. He has served as an evaluator and
referee for more than 25 peer-reviewed scholatly journals spanning economics,
political science, and engineering.

Dr. White is an award-winning instructor in the MBA program at Wharton, where he
teaches many of the nation’s future business leaders about the economics of markets
and how firms compete.
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